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Executive summary 

Māngere town centre is located in the local board area of Māngere-Ōtāhuhu, one of four 
local board areas that make up the Southern Initiative (TSI)1, an area of Auckland with 
significant economic opportunity yet high social need. The Southern Initiative is one of two 
major geographic priorities identified in the Auckland Plan for social, economic and 
physical regeneration. It provides an opportunity to improve the quality of life and wellbeing 
of local residents dramatically, reduce growing disparities, and increase business 
investment and employment opportunities, for the benefit of all of Auckland and New 
Zealand2. 
 
Māngere town centre contains a mixture of retail activities. This includes food and liquor 
retail (including Pak’n’Save, Countdown and a medium sized grocery store), food 
hospitality and core retail (e.g. goods retail). The centre also contains social infrastructure 
such as the Māngere Town Centre Library, the Māngere Arts Centre and the Māngere-
Ōtāhuhu Local Board office, making it a hub of amenity for the surrounding community.  
 
This report looks at spending data for Māngere town centre, identifying where people are 
coming from when they visit Māngere; the geographic area that it serves and the level and 
pattern of retail and services activity in the centre. The Māngere town centre retail activity 
is then compared with other similar town centres in TSI area. This provides an 
understanding of the role that Māngere town centre plays in the local economy and 
compared to other TSI town centres. This information will help to identify opportunities for 
business development and employment in TSI area, one of the priority areas in the first 
five years of the Auckland Plan – to ‘promote economic development and jobs for local 
people.’  
 
The report utilises electronic transactions data capturing the electronic component (Eftpos, 
credit and debit cards) of spending from households3 to understand the role and function 
of the Māngere town centre. The data generates a picture of the level and type of activity 
within the centre through the total sales of goods and services at Māngere merchants. The 
report then goes on to compare Māngere town centre spending patterns with those of five 
other town centres within TSI area – Manurewa, Ōtāhuhu, Ōtara, Papatoetoe and 
Takanini.  
 
As a town centre, Māngere serves mainly households located in Māngere and the 
surrounding neighbourhoods, a number of smaller areas within the wider TSI area, and 
southern and western parts of the Isthmus. The size of Māngere town centre’s geographic 

1 The Southern Initiative covers four local board areas in South Auckland – Māngere-Ōtāhuhu, Ōtara-
Papatoetoe, Manurewa and Papakura.  
2 Refer to The Southern Initiative section of the Auckland Plan. 
3 These figures do not represent total sales. A share of sales in a centre will also be to business, and cash 
spending from households, however, these are excluded from this analysis. For further information on 
estimating total spending flows, refer to Fairgray, S. (2013). Auckland retail economic evidence base, 
Auckland Council technical report, TR2013/046. 

Consumer spending in Māngere town centre  i 

                                            



 

catchment is smaller compared to that of the catchments of other TSI town centres, except 
Papatoetoe town centre, which also mostly serves the retail demands from households 
located nearby. Manurewa, Ōtāhuhu, Ōtara and Takanini town centres on the other hand 
also attract households spread across the wider TSI area and the wider Franklin Local 
Board area. 
 
The centre contributes 14.4 per cent of the overall sales of all town centres analysed within 
TSI area, the third highest behind Manurewa (30.2%) and Takanini (20.2%). Food and 
liquor retail is the largest retail category contributing $216.01 million (45.4%) to the overall 
sales at TSI town centres. Māngere town centre has the second largest value of the 
category’s overall sales, $53.24 million following Takanini town centre with $54.95 million. 
The significance of food and liquor retail at Māngere and Takanini town centres could 
reflect the location of large format retail (LFR) supermarkets at these two centres. 
However, given the two centres’ catchment profiles, supermarkets and grocery stores at 
Takanini town centre are likely to have a wider geographic catchment compared to those 
at Māngere town centre.  
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1.0 Introduction 

Māngere town centre is located in the Southern Initiative (TSI) local board area of 
Māngere-Ōtāhuhu. The local board area is situated on the upper reaches of the 
Manukau Harbour and comprises a mix of residential land (Māngere, Ōtāhuhu and 
Favona) and industrial and commercial land around Ōtāhuhu. New Zealand’s largest 
and busiest airport, Auckland International Airport, is also situated in the local board 
area. The airport services over 13 million passengers a year and this is expected to 
more than double by 20254. A 2007 Market Economics report estimated that the 
airport adds $10.7 billion to Auckland’s economy and sustains around 153,000 full-
time jobs directly and indirectly in Auckland5. Māngere-Ōtāhuhu’s proximity to this 
key economic hub gives its local economy the competitive advantage relative to other 
Auckland local board areas in terms of the employment and business opportunities 
that can be created locally. 
 
Māngere town centre contains a mixture of retail activities such as food and liquor 
retail (including Pak’n’Save, Countdown and a medium sized grocery store), food 
hospitality and core retail (e.g. goods retail). The centre also contains a range of 
social infrastructure such as the Māngere Town Centre Library, the Māngere Arts 
Centre and the Māngere-Ōtāhuhu Local Board office, making it a hub of amenity for 
the surrounding community. 
 
Māngere and its surrounding areas have a high concentration of Pacific people. At 
the time of the 2013 Census, Pacific people accounts for 60.1 per cent of the 
population in Māngere-Ōtāhuhu, compared to 14.6 per cent of Auckland’s population 
as a whole. European is the second largest ethnic group, comprising 19.5 per cent of 
the local board area’s population, followed by Asian (17.2%) and Māori (16.5%). Of 
those who are identified with at least one Pacific ethnicity in Māngere-Ōtāhuhu, 
Samoan is the largest Pacific group, constituting 27.1 per cent of the local board 
area’s population (17,571), followed by Tongan (19.6%) and Cook Islands Māori 
(11.3%).  
 
As one of TSI local board areas, Māngere-Ōtāhuhu has been identified as an area 
with significant economic opportunity yet high social need. Despite having the airport 
located within proximity, Māngere-Ōtāhuhu has a low level of labour participation and 
high level of unemployment. The Household Labour Force Survey (HLFS) for the 
quarter ended March 2016 indicates that around 19,813 people aged 15 years and 
over in Māngere-Ōtāhuhu are not in the labour force, constituting 41.2 per cent of the 
local board’s working age population. Of those in the labour force, more than 12 per 
cent are unemployed. This is higher compared to the overall unemployment rate in 
TSI area (9.4%) and in Auckland (6.6%).  

4 Auckland Council (2014), Māngere-Ōtāhuhu Local Board profile – Initial results from the 2013 
Census, Auckland, 2014, p.1.   
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The two main goals of TSI are to reduce the growing disparities and increase 
business investment and employment opportunities in TSI area. An analysis of retail 
activities occurring at the town centres within TSI area can assist in understanding 
the roles these centres play in the local economy and in identifying opportunities for 
business development and employment.  
 
This report provides an analysis of the electronic spending data for Māngere town 
centre. It uses data to identify where people are coming from to access the centre 
and the level and pattern of retail activity within the centre. As comparators, the 
analysis also looks at electronic spending at five other town centres within TSI area –
Manurewa, Ōtāhuhu, Ōtara, Papatoetoe and Takanini. Figure 1 provides an overview 
map of the locations of these town centres, with boundaries of TSI area and the 2013 
census area units (CAUs) attached to the map. The close-up maps of these centres 
are provided in Appendix A to F.  
 
The report is structured as follows: 

• Section 2 describes the data used in this report; 
• Section 3 analyses the origin of people accessing the Māngere town centre; 
• Section 4 describes Māngere’s sales by retail category; 
• Section 5 compares Māngere town centre’s spending patterns to the spending 

patterns at Manurewa, Ōtāhuhu, Ōtara, Papatoetoe and Takanini town 
centres; and 

• Section 6 provides concluding remarks. 
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Figure 1: Main town centres within TSI area  

 
Note: The town centre areas shown here are as per the Proposed Auckland Unitary Plan Decision Version 19 
August 2016. 
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2.0 Data 

This report utilises transactions data that captures the electronic component (Eftpos, 
credit card and debit cards) of spending from households6&7. The data gives a picture 
of the level and type of activity within the centre through the total sales of goods and 
services of merchants at the centre. Data has been divided into five retail 
categories8. 

• Core retailing: goods retailing such as housewares, furniture and furnishings, 
appliances, sport and camping equipment, bookshops, entertainment media, 
apparel, antique and curio stores, department stores, etc. 

• Food and liquor retail: supermarkets, grocery stores, meat, fruit and 
vegetables, convenience stores, liquor stores, etc. 

• Food hospitality: cafes and restaurants, takeaway shops, catering services, 
pubs, taverns and bars, etc. 

• Other services: accommodation, transport services, cinemas, etc. 
• Trade retailing: fuel retailing, motor vehicle parts retailing, tyre retailing, marine 

retailing, hardware and building supplies, garden supplies, etc. 
 
The data also includes the neighbourhood areas in which the customers originate9 
and the meshblocks that made up each neighbourhood area. This can be used to 
identify the CAUs of which the customer origins are located within.  
 
An analysis of this data shows the geographical areas served by Māngere town 
centre and sales data by retail category. The analysis is replicated for other town 
centres within TSI area to compare their geographic catchments and retail activity by 
category.  
  

6 These figures do not represent total sales. A share of sales in a centre will also be to business, and 
cash spending from households, however, these are excluded from this analysis. For further 
information on estimating total spending flows, refer to Fairgray, S. (2013). Retail economic evidence 
base, Auckland Council technical report, TR2013/046. 
7 Data has been sourced from Marketview Ltd. Refer to Fairgray, S. (2012). Understanding the 
geographic relationships between households and retail/services centres across Auckland’s urban 
structure: Methodology and regional structure analysis, Auckland Council technical report, 
TR2012/024 for further technical information on the data source. 
8 Each merchant has been coded to a retail category rather than the categorisation of individual items 
sold in the store. 
9 Data was supplied in aggregated form for neighbourhoods as a whole so that no individual 
cardholders were able to be identified. Similarly, sales data was provided for the retail category as a 
whole so that individual merchants were not able to be identified. 
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3.0 Geographic catchments of Māngere town centre 

Under the zoning objectives outlined in Proposed Auckland Unitary Plan Decision 
Version 2016, a town centre, such as Māngere, is intended to serve as ‘the focus of 
commercial, residential, community and civic activities for the surrounding area’10. A 
spatial analysis of where people come from to spend at Māngere town centre 
provides an understanding of the areas served by the centre. The two maps shown in 
Figure 2 and Figure 3 illustrate the results from this analysis. 
 
The first map, Figure 2 shows the share of Māngere town centre’s sales by customer 
origin. Those areas in the map bounded by the black lines represent the census area 
units (CAUs). The colour shading of each corresponds to the share of the centre’s 
sales contributed by people who live within the CAU, with darker shaded areas 
contributing higher shares of spend and lighter areas contributing to lower shares of 
spend. TSI area is bounded by the black line in bold. 
 
This map indicates that the sales at Māngere town centre mostly come from 
households living in Māngere and the surrounding neighbourhood areas. This 
suggests that the role of Māngere town centre is to largely serve the local retail 
demands. The map also shows a small share of sales originating from some areas 
within Ōtāhuhu, Papatoetoe, Manukau, Manurewa (the wider TSI area), Pakuranga, 
Mt Wellington, Onehunga, Mt Roskill, Avondale (southern and western parts of the 
Isthmus) and Henderson (west Auckland). 
 
The second map, Figure 3, shows Māngere town centre’s catchment areas in terms 
of where 50 and 80 per cent of the centre’s sales originate. The areas are ranked in 
order of their total spend contribution to Māngere town centre. Fifty per cent of the 
centre’s sales come from households located in the areas shaded in blue and 80 per 
cent from the households in the blue and orange areas. This map also portrays a 
similar pattern as in the first map. Half of the centre’s sales are contributed by 
households living in Māngere and the surrounding neighbourhoods. The other 30 per 
cent of the sales come from households located in areas within Ōtāhuhu, Manukau, 
Manurewa, Pakuranga, Mt Wellington, Onehunga and Mt Roskill. 
 

10 Auckland Council, 2016 Auckland Unitary Plan. 
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Figure 2: Share of Māngere sales originating from customers within each census area 
unit (CAU), 2015 

 

Consumer spending in Māngere town centre 6 



 

Figure 3: Catchment areas of Māngere centre, 2015 
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4.0 Sales and transactions by retail category 

A breakdown of sales and transactions by retail category shows the range of existing 
retail services offered at Māngere town centre and in which category the centre’s 
retail activities are more concentrated in.  
 
Māngere town centre generated $68.33 million in sales and 2.07 million electronic 
transactions in 2015, and around 95.5 per cent of the centre’s sales and transactions 
were from consumers living in Auckland. Table 1 shows 63.9 per cent of the 
transactions and 77.9 per cent of sales occurred at food and liquor retailers. Of this 
trade, $46.80 million (and 1,027,822 transactions) occurred at supermarkets and 
grocery stores and $6.44 million (and 292,583 transactions) at other specialised food 
retailers. This could reflect the fact that the centre has Pak’n’Save and Countdown 
and a medium sized grocery store. 
 
The next largest share of sales (16.8%) and transactions (30.9%) occurred at food 
hospitality retailers such as takeaways, cafes, bars and restaurants. The remainder 
5.3 per cent of the sales and 5.2 per cent of the transactions occurred in the core 
retail sub-sector. 
 
Linking back to Māngere town centre’s geographic catchments as illustrated in the 
previous section, the significance of the centre’s retail activities at supermarkets and 
grocery stores suggests that the centre mainly serves everyday shopping needs of 
the local community. 
 

Table 1: Electronic spend and transactions, Māngere town centre retail, 2015 

Retail sub-sector Sales 
(m) 

Number of 
transactions 

Share of 
centre sales 

Share of 
centre 

transactions 

Average 
transaction 

value 

Core retail $3.64 107,890 5.3% 5.2% $33.76 
Food and Liquor retail $53.24 1,320,465 77.9% 63.9% $40.32 
Food Hospitality $11.45 638,257 16.8% 30.9% $17.93 
Other services $0.00 0 0.0% 0.0% n/a 
Trade $0.00 0 0.0% 0.0% n/a 
Total $68.33 2,066,612 100.0% 100.0% $33.06 
Share contributed by 
Auckland consumers 95.5% 95.6%    

Data source: Marketview Ltd, 2015 
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5.0 Comparing Māngere to other town centres within the 
Southern Initiative area 

It is of interest to know whether other town centres within TSI area have similar roles 
compared to Māngere town centre in terms of the areas they serve and their retail 
activities by category. To understand this, the analysis on Māngere town centre in 
sections 3 and 4 have been replicated for Manurewa, Ōtāhuhu, Ōtara, Papatoetoe 
and Takanini town centres as comparators. Their geographic catchments and activity 
by retail category are then compared with those of Māngere town centre. 
 

5.1 Comparison of centre catchments 

This section looks at how the geographic catchments differ compared to those of 
Māngere town centre. Figure 4 to 8 display the geographical catchments of each of 
the five town centres in TSI – Manurewa, Ōtāhuhu, Ōtara, Papatoetoe and Takanini. 
In each figure, the map on the left-hand side shows the centre’s geographic 
catchments in terms of share of the centre’s sales by customer origin, and the map 
on the right-hand side shows the centre’s geographic catchments in terms of areas 
where 50 per cent and 80 per cent of the centre’s sales originate. 
 
Similar to Māngere town centre, Papatoetoe town centre has an important role in 
serving retail demands from households living in Papatoetoe and the surrounding 
community who account for half of the centre’s sales. Eighty per cent of the centre’s 
sales predominantly come from households located within TSI area. However, there 
is also a small share of sales originating from the rural area southeast to Pukekohe, 
which is within the centre’s catchment areas of where 80 per cent of the sales 
originate (see Figure 7). 
 
Although the tendency that people living in areas surrounding the centres contribute 
the highest share of the sales hold for town centres of Manurewa, Ōtāhuhu, Ōtara 
and Takanini, the catchment size of these town centres are in general larger 
compared to that of Māngere and Papatoetoe town centres, as they also attract 
households located within the wider TSI area and the southern rural areas. 
 
As shown in Figure 4, while half of Manurewa town centre’s sales originate from the 
surrounding neighbourhood areas, the southern rural areas that predominantly span 
Waiuku to Clevedon are also within the centre’s catchment of where 80 per cent of 
the sales originate. 
 
Figure 5, Figure 6 and Figure 8 show that the geographic catchments of Ōtāhuhu, 
Ōtara and Takanini town centres at the 50 per cent level are more dispersed 
compared to Māngere, Papatoetoe and Manurewa’s catchment at the 50 per cent 
level: 
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• Ōtāhuhu’s 50 per cent of catchment also includes households located in 
areas within Māngere, Papatoetoe, Manukau and Pukekohe 

• Ōtara’s catchment at the 50 per cent level draws households located within 
the rural south– rural areas west and east to Pukekohe  

• Takanini town centre draws households located in areas within Papakura as 
well as those in the rural areas nearby - Drury, Kingseat and Clevedon. 
 

Figure 4: Origin profile of Manurewa customers, 2015 
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Figure 5: Origin profile of Ōtāhuhu customers, 2015 

 
Figure 6: Origin profile of Ōtara customers, 2015 
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Figure 7: Origin profile of Papatoetoe customers, 2015 

 
Figure 8: Origin profile of Takanini customers, 2015 
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5.2 Comparison of sales and transactions by retail category 

This section compares the category breakdown of current retail activities in terms of 
both sales and transactions at each of the six TSI town centres. 
 
Māngere town centre has the third highest level of electronic retail sales of all six 
town centres within TSI area ($68.33 million), making up 14.4 per cent of the overall 
sales at TSI town centres and less than half of the largest town centre (i.e. 
Manurewa).  
 
Table 2 compares Māngere town centre’s retail sales in each category to the other 
TSI town centres, along with the share of spend within each category. Overall, food 
and liquor retail is the largest retail category, contributing $216.01 million (45.4%) to 
the overall sales at TSI town centres. Takanini town centre has the largest value of 
the overall sales in this category - $54.95 million, with $53.67 million at supermarkets 
and grocery stores and $1.28 million at specialised food retailers. However, food and 
liquor retail makes up the largest share of Māngere town centre’s overall retail sales 
(77.9%) compared to its shares in Takanini town centre’s overall retail sales (57.3%). 
Māngere town centre has the second largest value of sales in food and liquor and 
retail ($53.24 million), and both Māngere and Takanini town centres have no sales in 
the trade category.  
 
The significance of food and liquor retail at Māngere and Takanini town centres could 
reflect the location of large format retail (LFR) supermarkets at these two centres. 
However, the catchment profiles of these two centres suggest that supermarkets and 
grocery stores at Takanini town centre are likely to draw a wider geographic 
catchment than those at Māngere town centre. Because Takanini town centre is the 
closest centre with LFR supermarkets to some of the further southern areas, people 
living in those areas are more likely to access Takanini town centre for their grocery 
shopping than to Māngere town centre. 
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Table 2: Retail sales by retail category at TSI town centres, 2015 

TSI town centre Core retail 
Food and 

liquor 
retail 

Food 
hospitality 

Other 
services Trade Total 

Retail sales ($m) 
Māngere $3.64 $53.24 $11.45 $0.00 $0.00 $68.33 
Manurewa $13.96 $49.98 $13.95 $0.00 $65.50 $143.39 
Ōtāhuhu $8.57 $25.76 $16.49 $1.31 $14.81 $66.94 
Ōtara $2.03 $7.60 $7.39 $0.00 $37.64 $54.67 
Papatoetoe $2.54 $24.48 $3.92 $0.00 $15.35 $46.30 
Takanini $35.93 $54.95 $4.95 $0.00 $0.00 $95.82 
Total TSI town centres $66.67 $216.01 $58.14 $1.31 $133.31 $475.44 

Share of centre’s retail sales 
Māngere 5.3% 77.9% 16.8% 0.0% 0.0% 100.0% 
Manurewa 9.7% 34.9% 9.7% 0.0% 45.7% 100.0% 
Ōtāhuhu 12.8% 38.5% 24.6% 2.0% 22.1% 100.0% 
Ōtara 3.7% 13.9% 13.5% 0.0% 68.9% 100.0% 
Papatoetoe 5.5% 52.9% 8.5% 0.0% 33.2% 100.0% 
Takanini 37.5% 57.3% 5.2% 0.0% 0.0% 100.0% 
Total TSI town centres 14.0% 45.4% 12.2% 0.3% 28.0% 100.0% 
Data source: Marketview Ltd, 2015 

Table 3 compares the sales and transactions by each retail category across the six 
TSI town centres. It further highlights the significance of the food and liquor sector at 
Māngere and Takanini town centres, which contribute the largest value and share of 
their sales and transactions.  

It is interesting to note that although Manurewa town centre has the highest number 
of food and liquor retail transactions occurring (1,542,964 transactions) compared 
to the other five TSI town centres, the centre’s average transaction value in this 
retail category ($32.29) is lower compared to that at Māngere ($40.32) and 
Takanini ($65.64) town centres. The lower shares of sales in food and liquor retail 
relative to shares of transactions in this category found at Manurewa, Ōtara and 
Papatoetoe town centres could partly reflect the lower concentration and/or smaller 
size of supermarkets and grocery stores at these three town centres compared to 
Māngere and Takanini.  
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Table 3: Retail sales and transactions by retail category for TSI town centres, 2015 

Retail sub-sector Sales 
(m) 

Number of 
transactions 

Share of 
centre sales 

Share of 
centre 

transactions 

Average 
transaction 

value 
 Māngere 
Core retail $3.64 107,890 5.3% 5.2% $33.76 
Food and liquor retail $53.24 1,320,465 77.9% 63.9% $40.32 
Food hospitality $11.45 638,257 16.8% 30.9% $17.93 
Other services $0.00 0 0.0% 0.0% n/a 
Trade $0.00 0 0.0% 0.0% n/a 
Total $68.33 2,066,612 100.0% 100.0% $33.06 
 Manurewa 
Core retail $13.96  289,390 9.7% 7.3%  $48.23            
Food and liquor retail $49.98             1,542,964 34.9% 39.0%  $32.29                
Food hospitality $13.95 0 9.7% 18.0%  $19.58                 
Other services $0.00  712,379 0.0% 0.0% n/a 
Trade  $65.50                       1,413,883 45.7% 35.7%  $ 46.33                  
Total $143.39 3,958,616 100.0% 100.0% $36.22 
 Ōtāhuhu 
Core retail  $8.57                        228,142 12.8% 9.2% $37.56 
Food and liquor retail  $25.76                    952,931 38.5% 38.5% $27.03 
Food hospitality  $16.49                      664,832 24.6% 26.9% $24.80 
Other services  $1.31                       233,292 2.0% 9.4% $5.62 
Trade  $14.81                   395,527 22.1% 16.0% $37.45 
Total $66.94 2,474,724 100.0% 100.0% $27.05 
 Ōtara 
Core retail $2.03 90,185 3.7% 4.5% $22.50 
Food and liquor retail $7.60 587,434 13.9% 29.6% $12.94 
Food hospitality $7.39 559,887 13.5% 28.2% $13.20 
Other services $0.00 0 0.0% 0.0% n/a 
Trade $37.64 748,635 68.9% 37.7% $50.28 
Total $54.67 1,986,141 100.0% 100.0% $27.52 
 Papatoetoe 
Core retail $2.54 106,720 5.5% 6.9% $23.84 
Food and liquor retail $24.48 831,430 52.9% 54.1% $29.45 
Food hospitality $3.92 199,051 8.5% 12.9% $19.69 
Other services $0.00 0 0.0% 0.0% n/a 
Trade $15.35 400,017 33.2% 26.0% $38.38 
Total $46.30 1,537,218 100.0% 100.0% $30.12 
 Takanini 
Core retail $35.93 680,931 37.5% 37.3% $52.76 
Food and liquor retail $54.95 837,096 57.3% 45.9% $65.64 
Food hospitality $4.95 306,458 5.2% 16.8% $16.14 
Other services $0.00 0 0.0% 0.0% n/a 
Trade $0.00 0 0.0% 0.0% n/a 
Total $95.82 1,824,485 100.0% 100.0% $52.52 
Data source: Marketview Ltd, 2015 
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6.0 Concluding comments 

 
Māngere functions as a town centre serving households located in Māngere and the 
surrounding neighbourhoods, a number of smaller areas within the wider TSI area, 
and southern and western parts of the Isthmus. It has a mixture of retail goods and 
services including food and liquor retail, food hospitality and a component of core 
retail. The centre contributes 14.4 per cent of the overall sales at the town centres 
within TSI area. 
 
The size of Māngere town centre’s geographic catchment is smaller compared to that 
of the catchments of other TSI town centres, except Papatoetoe town centre, which 
also mostly serves the retail demands from households located nearby. Manurewa, 
Ōtāhuhu, Ōtara and Takanini town centres however also attract households spread 
across the wider TSI area and the wider Franklin Local Board area. 
 
Food and liquor retail is the largest retail category contributing $216.01 million 
(45.4%) to the overall sales at TSI town centres. Māngere town centre has the 
second largest value of the category’s overall sales, $53.24 million following Takanini 
town centre with $54.95 million, and neither of the two centres have sales in the trade 
category. The significance of food and liquor retail at Māngere and Takanini town 
centres could reflect the location of large format retail (LFR) supermarkets at these 
two centres. However, given the two centres’ catchment profiles, supermarkets and 
grocery stores at Takanini town centre are likely to have a wider geographic 
catchment compared to those at Māngere town centre. 
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Appendix A Māngere Town Centre close-up map 
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Appendix B Manurewa Town Centre close-up map 
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Appendix C Ōtāhuhu Town Centre close-up map 
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Appendix D Ōtara Town Centre close-up map 
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Appendix E Papatoetoe Town Centre close-up map 
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Appendix F  Takanini Town Centre close-up map 
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Find out more: phone 09 301 0101,  email 
rimu@aucklandcouncil.govt.nz or visit 
aucklandcouncil.govt.nz and knowledgeauckland.org.nz
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